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From capsules to curriculum, reimagined and
resilient, the Arizona Pharmacy Association’s
(AzPA) Annual Convention will debut a new
and fearless experience for every professional
in pharmacy including pharmacists,
technicians, educators, students, pharma,
and morel!

This one-of-a-kind business event delivers cutting edge
education (including continuing education credits),
innovative solutions, and meaningful connections that
advance the practice across all settings. Attendees will
deepen their clinical expertise, grow their leadership
skills, and explore emerging trends.

Nearly 500 pharmacy professionals
from around the state

400+ licensed pharmacists

Dedicated buyer program (Reverse
Exhibit Hall)

High traffic exhibit hall
Captive product theatres

Personalized and exclusive sponsorships

A PA The Arizona Pharmacy Association (AzPA)
Z Z.om. is the leading voice of pharmacy in the

state and second to none with the mission to support,
advance, educate and protect the profession. We
consistently communicate and engage with 12,000
pharmacists licensed to practice in Arizona and 20,000
licensed technicians and students.

Past attendees represented
the following companies:

Alaga, Alkermes, Arensia
Exploratory Medicine, Arizona
Department of Health Services,
Aspen Rx Health, AstraZeneca,
Banner Boswell Medical Center,
Banner Health, Banner Payson
Medical Center, Banner Specialty
Pharmacy, BrightSprings Health
Solutions, Cancer Treatment
Centers of America, Centene,
Centerwell Pharmacy, Chandler
Regional Medical Center, Chino
Valley Pharmacy, Chiricahua
Community Health Centers, Inc.,
Cigna, Civic Center Pharmacy,
Costco, CoverMyMeds, Covetrus
Compounding, Creighton
University, CVS Caremark,
Defense Health Agency, Desert
Life Pharmacy, El Rio Health, Eli
Lilly, EverNorth, Express-Scripts,
Foothills Professional Pharmacy,
Fort Defiance Indian Hospital, Fry’'s
Pharmacy, Genoa Healthcare, GSK
Vaccines, HonorHealth, Humana,
Indian Health Service, Johnson and
Johnson, KPC Promise Hospital,
Mayo Clinic Hospital, Merck & Co.
Inc., Midwestern University College
of Pharmacy, Mountain Vista
Medical Center, Northern Arizona
VA Health Care System, Novartis,
Optum Specialty Pharmacy, Pfizer,
Phoenix Children’s Hospital,
Prescott Compounding Pharmacy,
Safeway, Strive Compounding
Pharmacy, Sun Life Health,

TEVA, The University of Arizona,
Theravance Biopharma, USPHS -
Defense Health Agency, Walgreens
Pharmacy, Walmart, and Yuma
Regional Medical Center
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Non-Continuing Education
(CE) Product Theatres

Showcase new products or services to educate and inform a highly captive audience of pharmacy
professionals. Demonstrate and seek feedback on new additions to your product line and promote new
offerings in an intimate and engaged setting.

v/ One 20 or 30-minute presentation V' Full page color ad in the digital Arizona

V" Full page color ad in the official digital Pharmacy Journal (Fall 2025)

convention program v 2 sponsored posts in the official convention
v/ 2 convention registrations App

v Company logo and link showcased on the
official convention webpage

Investment Levels

Product Tkcaire Li'nch
28N~ prescriaticn)

517,500

Product Theatre Breakfast
(20-minute presentation)

$10,500

» Includes: basic A.V.package (screen,
microphone, podium, LCD projector), and
food and beverage. All other expenses are the

responsibility of the supporting company. Add a single exhibit booth and the Reverse
Expo for an additional cost.

» Estimated attendance is provided as guidance;

actual attendance is not guaranteed. Product Theatre $2.000
» Non-CE Product Theatres are considered Breakfast

promotional activities and must be conducted

in accordance with all applicable FDA E:‘?:;a Theatre $3,500

regulations and other established standards
and codes. Continuing education credit may
not be offered for Product Theatres.

» AzPA will be responsible for all aspects associated with the planning, promotion, and management of
the Product Theatre.

» The Product Theatre time slot will be reserved with the AzPA. Payment for the costs associated with
the Product Theatre will be paid by the sponsor or the sponsor’s designated third-party directly to
AzPA. AzPA will work directly with the venue on the food and beverage menu.
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Additional Brand-Building
Opportunities

RxCellence Awards Celebration Premier Sponsor

This exclusive sponsorship provides you with maximum brand exposure.

Includes co-branded elegant invitations, an official table for you and 8

guests, branded signage, opportunity to provided a branded gift to all - Jacob Schwarz, PharmD
attendees, recognition from the stage, official logo showcased on all ICU Pharmacist, Mayo Clinic
convention materials, full page color ad in the official convention digital

program an in the Arizona Pharmacy Journal (digital).

Opening Night Reception (exclusive sponsorship) $7,000
Outgoing/Incoming Board of Directors’ Dinner (exclusive sponsorship) $6,000
Industry Influencers’ Reception (multiple sponsorships) $6,000
Student Track Sponsor (multiple sponsorships) $4,000
30-Minute Networking Break Sponsor (multiple sponsorships) $3,500
Official Name Badge & Lanyard Sponsor (exclusive sponsorship) $1,500
Pharmacist of the Year Award Sponsor (exclusive sponsorship) $1,000
Technician of the Year Award Sponsor (exclusive sponsorship) $1,000
Residency RPD/Preceptor of the Year Award Sponsor $1,000

(exclusive sponsorship)

‘the Year Sponsor (exclusive sponsorship) $1,000
/




Reverse Exhibit Booth

Think speed dating. Meet with up-to 10 key pharmacy leaders over a two-hour period. Showcase your
products or services and gain valuable market research. The Reverse Exhibit is a unique and interactive
opportunity, closed to general attendees and exclusive to

v/ Exclusive one-on-one meetings v Request specific meetings at registration
. . and AzPA will do the rest. (final schedule
Approximately 10 total meetings . . . .
includes name and practice sites; no email

Each meeting is 10-minutes in length addresses)

AN NN

Position yourself at a table or meet at
your Exhibit Booth

Reverse Exhibit Booth Rates

Reverse
Exhibit Hall

$3,000

10 minutes one on one
with a Pharmacy Leader

Purchase a table at the RxCellence Awards
Celebration and be seated with your
meeting roster for +$7,500.

You'll be recognized from the stage, table
signage and official step and repeat photo
backdrop.




Exhibit Booth

The exhibit hall is a place where attendees network, exchange
ideas, and learn about your products and services. This is the
premier opportunity to secure and grow new and existing
business partnerships with pharmacy professionals. No CE
sessions will be offered during the exhibit hall hours, so
conference attendees have time to focus, connect, and visit
your booth. Food and beverage will be offered in the Exhibit
Hall so that attendees can maximize their time with you.

Exhibit Booth Rates
*Save $200 if you reserve and pay for your booth by April 1

Single (8x8) Booth

$1,695

v 2 complimentary Convention v Company logo showcased
registrations in the digital convention

program and app
v 1 table, 2 chairs, draping and

basic signage v/ Inclusion in Exhibit Hall Bingo

Exhibit Hall Schedule

Move-in Friday, June 13 2:00 p.m. - 5:00 p.m.
Exhibit Hours Friday, June 13 5:15 p.m. - 7:00 p.m.

Saturday, June 14 12:15 p.m. - 2:00 p.m.
Move Out: Saturday, June 14 2:00 p.m. - 5:00 p.m.
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Abbott Diabetes Care
AbbVie
Alexion
Allergan
Amarin
AmerisourceBergen
Amgen
Arizona State University
Astellas
AstraZeneca
Avella Pharmacy | BriovaRX
BestRx
Beutlich Pharmaceuticals
Biohaven Pharmaceuticals
Boehringer Ingelheim
Boesen & Snow, LLC
Bristol Myers Squibb
BTG International Inc.
Calmoseptine, Inc.
Cardinal Health
Celgene
CenterX
Clarion Brands
CMP Pharma
Coherus Biosciences
Country Financial

Creighton University School of
Pharmacy

Dexcom
Doctor Multimedia
Dynavax
EMD Serono

Past Exhibitors

EQUASHIELD® Compounding
Technologies

Fagron Sterile Services
Fleming & Monroe
Florajen Probiotics

Fresenius Kabi
Grifols
GSK
Helmer Scientific
Humana Pharmacy
Ideal Protein
Infinipharm, LLC
Integrity Pharmacy Consultants
Janssen
JCB Labs
La Jolla Pharmaceuticals
Liberty Software
Lilly, USA LLC

Limited Income NET Program
(LINET)

Mallinckrodt Pharmaceuticals
McKesson
Melinta Therapeutics
Merck
Micro Merchant Systems

Midwestern University College
of Pharmacy

Neomed
Northern Arizona Healthcare
Novo Nordisk
Octapharma, USA
Pacira Biosciences
Partnership for Safe Medicines

PBA Health
Pfizer
PhRMA
PioneerRx

Pharmacists Mutual Insurance
Company

PharMEDium Services, LLC
Portola Pharmaceuticals

Pharmacy Technician
Certification Board

Rare Disease Therapeutics, Inc.
Real Value Rx
RedSail Technologies
Red Lodge Label
RX Relief
RxPlus Pharmacies
Salix
Sanofi
Shionogi, Inc.
SinfoniaRX
SK Life Science Inc.
Takeda Pharmaceuticals
Tetraphase Pharmaceuticals
Teva Pharmaceuticals
Theravance Biopharma
U.S. Air Force

University of Arizona College of
Pharmacy

USA Grifols
Walgreens
Wells Pharma
Xellia Pharmaceuticals

utbreak is doclared a public

health emergency




AZPA 2025 Annual convention June 12-15, 2025 | Westin La Paloma, Tucson

Please complete the form below and return to us via email: cindyesq@azpharmacy.org

Company Name:

Corporate Headquarters Address:

City: State: Zip:

Phone: Fax: Emaily |

Indicate level below:

|:| RxCellence Awards Celebration: $20,000 [] Student Track Sponsor: $4,000

[] Non-CE Product Theatre Lunch: $17,500 ] Networking Break Sponsor: $3,500
[_]Non-CE Product Theatre Breakfast: $10,500 |:| Reverse Exhibit Hall: $3,000

[[] opening Night Reception: $7,000 [] Exhibit Booth: $1,695

|:| Board of Directors Dinner: $6,000 [] other/Add-On:

|:| Reverse Exhibit Hall & Booth Bundle: $4,500

|:| Industry Influencers’ Reception: $6,000

Primary Contact:

Phone: Fax: Email:

Exhibitor Name(s):

Indicate IF you do not want to be placed next to a certain company:

Payment Information

|:| Check to be mailed to AzPA (1845 East Southern Avenue; Tempe, AZ 85282)

|:| Mastercard I:I Visa |:| AmEX |:| Discover

Please charge my card for the total amount listed here: |$

Credit Card #:

Exp. Date: Security Code:

Billing Address:

City: State: Zip:
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